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Roku Rings in the New Year with 90 Million
Streaming Households
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Driven by global expansion, award-winning TVs and streaming devices, and a delightful
viewer experience that is the lead-in to all TV

SAN JOSE, Calif. – Jan. 7, 2025 –  Roku, the #1 selling TV OS in the U.S., Canada, and
Mexico*, has surpassed 90 million streaming households in the first week of January 2025**,
a significant milestone as streaming becomes the leading way to watch TV. As the top
selling TV OS for over five years in the U.S.***, Roku is in nearly half of all U.S. broadband
households.

“Roku’s extensive scale sets us apart in the streaming industry, with more engagement than
any other TV OS platform in the U.S.,”  said Anthony Wood, Founder and CEO,

Roku. “Thanks to our laser focus on simplifying and enhancing the streamer’s journey, Roku
is the preferred choice for millions of viewers. I’m grateful to our customers, partners,
advertisers, and employees for helping us reach this notable milestone.”

In 2024, Roku celebrated 10 years of the Roku TV program and 15 years since the launch of
Roku’s first connected streaming device, with millions of units sold to customers globally.
Roku TVs and devices deliver an unparalleled viewing experience with a simple and iconic
interface, seamless navigation, and a commitment to excellence that sets the standard in
streaming. Last year, Roku continued to introduce innovative features that enhance the TV
experience, including Backdrops, which transforms any Roku TV into a work of art, and
Roku Smart Picture, which automatically optimizes picture quality.


 (https://www.roku.com)
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Roku TVs and streaming players offer incredible value for customers with an always
expanding content library, including over 500 free live linear channels in the U.S., premium
exclusive content, and thousands of free-on demand options. The Roku Channel is a top 10
streaming service in the U.S.**** and has seen over 80% year-over-year growth*****.  With
the increasing number of streaming choices available, Roku’s features like universal search,
What to Watch, and Live TV Guide make it easy to find your favorite content across multiple
apps, and Roku’s unique content destinations, like the recent Olympics Zone, offer genre-
based programming from across the platform in one convenient location, for seamless
browsing and discovery.

Roku devices, featuring the Roku Experience, form the foundation of Roku's platform
business, which encompasses advertising and subscriptions. Advertisers love Roku because
it’s the lead-in to all TV, featuring unique advertising experiences like Roku City and the
Sports Zone. Streaming services appreciate the ability to promote subscriptions on the
Roku platform, and Roku Pay simplifies the process for streamers seeking a simple way to
sign up for and manage subscriptions through Roku.

For more information, please visit Roku.com. (https://www.roku.com/)

*Circana, LLC, Retail Tracking Service, TV, Software Service, Unit Sales, 3 Months Ending
September 2024

**Roku ended its fiscal year 2024 with 89.8 million streaming households.

***Circana, LLC, Retail Tracking Service, US, TV, Software Service, Unit Sales, January 2019 –
September 2024.

****Nielsen November Gauge Report (10/28/2024-11/24/2024)

*****Roku internal data (Fourth Quarter 2023 to Fourth Quarter 2024)

About Roku, Inc.

Roku pioneered streaming on TV. We connect users to the content they love, enable
content publishers to build and monetize large audiences, and provide advertisers with
unique capabilities to engage consumers. Roku TV™ models, Roku streaming players, and
TV- related audio devices are available in various countries around the world through direct
retail sales and/or licensing arrangements with TV OEM brands. Roku-branded TVs and
Roku Smart Home products are sold exclusively in the United States. Roku also operates
The Roku Channel, the home of free and premium entertainment with exclusive access to

https://www.roku.com/
https://www.roku.com/


Roku Originals, and the #3 app on our platform by both reach and engagement. The Roku
Channel is available in the United States, Canada, Mexico, and the United Kingdom. Roku is
headquartered in San Jose, Calif., U.S.A.

Roku is a registered trademark, and Roku TV is a trademark of Roku, Inc. in the U.S. and in
other countries.

This press release contains “forward-looking” statements that are based on our beliefs and
assumptions and on information currently available to us on the date of this press release.
Forward-looking statements may involve known and unknown risks, uncertainties and other
factors that may cause our actual results, performance, or achievements to be materially
different from those expressed or implied by the forward-looking statements. These
statements include but are not limited to those related Roku’s streaming household growth
and reaching future milestones; trends in TV viewing and advertising; and the benefits of
the Roku platform. Except as required by law, we assume no obligation to update these
forward-looking statements publicly, or to update the reasons actual results could differ
materially from those anticipated in the forward-looking statements, even if new
information becomes available in the future. Important factors that could cause our actual
results to differ materially are detailed from time to time in the reports we file with the
Securities and Exchange Commission, including our most recent the Annual Report on
Form 10-K and Quarterly Report on Form 10-Q. Copies of reports filed with the SEC are
posted on Roku’s websites and are available from Roku without charge.
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(https://www.facebook.com/RokuUK)(https://twitter.com/RokuUK)(https://www.instagram.com/rokuuk)

(https://www.roku.com/blog)
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Products 

Support 

Company 

Partners 

Site map (https://www.roku.com/en-gb/about/sitemap)

Privacy policy (https://docs.roku.com/published/userprivacypolicy)

Terms of use (https://www.roku.com/en-gb/about/termsofuse)

Trademark guidelines (https://docs.roku.com/published/trademarkguidelines)

Legal (https://www.roku.com/en-gb/legal)

About ads & cookies (https://docs.roku.com/published/cookiepolicy)

Modern Slavery and Human Trafficking Statement

 (https://www.roku.com)
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